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Preface
mz—_

The subject of entrepreneurship if‘) quite interesting and challenging. Your immediate
oal may be to pass your course ‘f"‘th good marks. But some of you may start your own
pusiness at some point 1n YOUl: life. Therefore, this book is relevant for your academic
endeavour as well as )’Olll‘.buslness endeavour. The text contains current theory and
ractice in entrepreneurship. It provides a balanced coverage of various dimensions of
entrepreneurship.

We are delighted to present the thoroughly revised and enlarged edition of this book.
Case Studies of start-up entrepreneurs in India are given at the end. Each chapter
contains very short, short and long answer type questions as per the latest examination
pattern. Objective type questions are given at the end.

The following topics have been added in the NEW EDITION of this book:
* New Start Ups (p. 2.22)

* MTR Foods (p. 13.20)

* GST and MSMEs (P. 3.28)

* Fintech (p. 10.32)

* Services (p. 11.14)

We are confident our readers will find the new edition all the more useful. Suggestions
and critical comments for improvement in future editions are invited.

Dr. C.B. Gupta

Dr. N.P. Srinivasan



QUOTES FROM FAMOUS ENTREPRENEURS

} oice.
“When you reach an obstacle, turn it into an opportunity. Yaulhave t;"j}jecfhoice zouocan OVercom,
and be a winner, or you can allow it to overcome you and be a} oser. <o tmuyl ’I‘rf and yoyy
alone. Refuse to throw in the towel. Go that extra mile that failures refu el. 1t is far bes,,

. »
m failure.
to be exhausted from success than to be rested fro
fr ~ MARY KAY ASH, FOUNDER OF MARY KAY COSMETc

“An entrepreneur tends to bite off a little more than be can chew hoping he’ll quickly learn how

to chew it.
— ROY ASH, CO-FOUNDER OF LITTON INDUSTRg

> 2
“Business opportunities are like buses, there’s always another one coming,
— RICHARD BRANSON, FOUNDER OF VIRGIN ENTERPRISEs

“The critical ingredient is getting off your butt and doing something. It’s as simple as that. A o
of people have ideas, but there are few who decide to do something about them now, Not
tomorrow. Not next week. But today. The true entrepreneur is a doer, not a dreamer.”

~ NOLAN BUSHNELL, FOUNDER OF ATARI AND CHUCK E. CHEESEs

“The importaht thing is not being afraid to take a chance. Remember, the greatest failure is to
not try. Once you find something you love to do, be the best at doingit.”

— DEBBI FIELDS, FOUNDER OF MRS. FIELDS COOKIES

“All our dreams can come true, if we have the courage to pursue them.”

— WALT DISNEY

“An entraprenenr needs to have competence and character to be able to make it big Hard work,

fairness, customer focus, transparency, integrity, leadership by example, excellence and corporate
governance are all a must and time-invariant attributes

— NARAYAN MURTHY



Some Opinions About the Boo

—

This is a text-book intended for the disciplines of developing the skills of entrepreneurs. The
whole work is organized into twenty seven chapters and the authors have comprehensively
djscussgd thedifferent aspects ofentrepreneurship, includingwomen and rural entrepreneurships,
promotion, project identification and formulation, financial analysis and choice of organizations.

Incentives and subsidies or differential treatments to infuse incentive deserve some critical
analysis in this era of open economy.

The. book is a valued production for the young entrepreneurs, in particular, and the
professionals in general.

Economic Affairs, Vol. 37, No. 1. January-March, 1992

This book under review presentsin avery cogent manner the various aspects of entrepreneurial
development. In a carefully arranged 27 chapters the book presents the various aspects of
entrepreneurial development both in a historical perspective and in explaining the various
aspects of the different programmes undertaken by the government. The emergence of women
entrepreneurs and their problems have also been dealt wich in detail. All the chapters are written
in a lucid style and supported by review questions at the end of the chapter. The bibliography
given will help the readers who want additional information.

This book has come to satisfy the longfelt need of the student community and it is a sincere
attempt to bridge the gap. The authors have provided case studies of some selected entrepreneurs
and some model Feasibility Reports, which will help the students of Management Studies.

Economic and Social Sciences Review, Vol. I, No. 1, July 1992

The book divided into 27 sections elaborately delves on the principles, policies and
programmes for entrepreneurial development. Even a lay man, after persuing the contents of
the book, can get an idea of where to start for an entrepreneurial acrivity, the how and why of
identifying and analysing projects, computation of all the ratios and social cost benefit analysis.
Certain features of this book that are bound to impress an avid reader are the chapter outlines,
model feasibility reports, the tabulated data that give a comparative statement to cite an
instance-evaluation of different forms of business ownership, gives all the requisite details at a
glance and the diagrams/charts that have been used rather liberally to explain subtle points.

Reasonably priced, this book is worth reading, particularly by those involved with
entrepreneurial development. '

The Management Accountant, May 1992

The reader will find it useful and interesting. It contains a wealth of information, presented
in an easily understood logical flow with sections and subsections, easy for students to assimilate
and remember while preparing for examinations. At the end of the chapters a set of questions
has been added, some of which have been culled from actual examinations.

The book provides exhaustive study material for the students and has a diverse and wide read.
Its approach in explaining the entrepreneurship is focused rowards satisfying the academic
interests of the students. l
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But then, this was perhaps not the intention of the aut ors' . o
Management and Labour Studies, Vol. No. 17, No. 4, October

The book titled Entrepreneurial Development authored'b)’ C.c}?.'GudiiZlaond N.P, Srinj
~is worth reading for all those interested in entrepreneurship and its pment. The
contains six parts which are subdivided into nineteen chapters'. . .

Sixth part deals with 25 case studies that are thought p_rovokmg and interesting for |,
discussion and some model question papers. The question papers at the end of tbe bo
review questions at the end of every chapter will benefit the students. The book wil] de
cultivate entrpreneurial interest and qualities among readers.
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Thebookiswell organizedinalogical manner starting from basic con'cepts of entrepreneurship
through project development, implementation and international business. All the chaprers i
thebookare in teresting as well as highly informative covering wide spectrum of entrepreneurship.
The format of the book, its quality and organization deserves special appreciation. This book s

written in a simple language, and worth reading for the disciplines involved in e

ntrepreneuria]
development.

organized into twenty-seven chapters and the authors have com
different aspects of entrepreneurship, including women and rura] en

trepreneurships, promotion,
project identification and formulation, and financial analysis,

t1s not only usefy] for MBA students but also for final year BE
Students.

It explains,
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Liberal usage of tables and diagrams to illustrate the text are easily adopted by students. With
19 chapters and more than 500 pages with just Rs. 230/- tag, it is easily affordable by students.
For the examination point of view I recommend this book to students.

Dr. Babita Prem,
St. Peter’s College of Engineering and Technology, Avadi, Chennai.

The outstanding work under review is a mesmerizing culmination of four detailed parts further
divided into a total of twenty chapters, two appendices that present thought provoking case
studies taken from the real life Indian business world and a complete set of objective type
questions in the second part which has been drafted so as to refresh the learning the reader had
in the earlier parts. _

The book under review presents in a very cohesive manner, the various aspects of
entrepreneurial development. A very well sequenced arrangement of the twenty chapters of the
book presents the entrepreneurial development in a historical perspective and in explaining the
various aspects of the different programmes undertaken by the government. All the chapters of
the book elaborately delves on the principles, policies and programmes for entrepreneurial
development.

To make the readings clearer and for a better understanding, there are some case studies that
make the knowledge more strengthened. The last part also, has a couple of model feasibility
reports. Finally, the book ends up with a set of fifty objective type questions that is going to
benefit the readers for sure. ' Management Today, April 2013

GURU-MANTRAS FOR ALL ENTREPRENEURS

Relationship and Trust - these are the foundations of success.

If you work with determination and with perfection, success will follow.

Meeting deadlines is not good enough. Beating deadlines is what is required.

Pursue your goals even in the face of difficulties. In every adversity, there is an opportunity.
Do not accept defeat. Challenge negative forces. The past will give in. You will certainly
succeed. Never give up.

Hope is your most powerful weapon. Self-confidence is your greatest asset.

Ordinary people, when motivated, achieve extraordinary things.

Pedigree is no longer of any significance in modern India. It is performance that is crucial
Recognition is your greatest reward

Work till your last breath. Work is worship.

LAl

S0 ®No
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24-YR-OLD MIT DROPOUT CREATES TABLET WAITER

Rajar Suri, a 24-year-old MIT dropout of Indian origin, has created a rablet waiter that lets diners
take control of their restaurant experience. The tablet, called Presto, allows customers to browse
restaurant menu, look at pictures of the fare on offer and order without having to wave down a
waiter, Suri’s company—E la carte—has 300 restaurants on its list of clients now, including
Calafia Café, a restaurant in Palo Alto in California owned by Charlie Ayers, chef once upon a
time to the Grateful Dead. Apple cofounder Steve Jobs was a frequent his restaurant.

HTC, Washington



with an investment of Just 10,000. With the recent aCqQuisitiqp

Dili backin 1983 e fi eneric pharma co -
of| l?ai\r:)aarghl\g;tsa,r:fgef:?\:aa;':tgbﬁshed itself as the world’s fifth largest g P Mpany, With
combined sales of ¥ 24,000 crore. ind the company.

Dilip Shanghvi's business institution has always been the Fern[?vLor:iE::gLnthey were l‘l)iCh); I:hee;t:/rtEd o
by focusing on segments such as cardiology and neuropsyéhlatry. : €re alsq
amongst the fastest growing and most profitable segments.

Zuckerberg launched Facebook from his dormitory at Harvard University. Student entrepreneurship s thriving

on campuses of lITs and IIMs in India.

An Idea Born from a Desperate House-hunt, a Profitable Biz Today

Into his last semester at IT Mumbai, Advitiya Sharma got his placement f)ffer in chemtt))er f?OT 1. Three years
later, armed with a $100 million investment from Japan’s Softbank, Sharma is busy giving job offers to 150 IMians,
Behind this success story is a struggle, and an application that filled a gap. Sharma and his friends, about to Move -

out of the lIT hostel, were hunting for appartments in Mumbai, wh_i.ch was proving an excruciating search. Thys
was born the idea that resulted in Housing.com, a portal that facilitates rental and purchase of houses, home

loans, registrations and agreements.
Sharma and 11 of his classmates put aside their job offers to create the technology platform.
With a specialty of independently verified photographs of flats to be let or sold, Housing.com created a listing

of over 4,00,000 properties in 45 cities that get 1,00,000 hits daily. Along the way, in five r_ounds ofﬁnancing_
SoftBank’s $100 million X 618 crore) is the latest—the company raised $125 million from private equity investors,

Flush with funds, Housing.com is investing in expansion, people and technology. Sharma and his team are
trawling IITs for suitable candidates. Housing.com gave offers to 15 students at IIT Chennai. “We will gotolTsin
Mumbai, Delhi, Kharagpur and Kanpur too,” Sharma said. “We will cover the whole country within a year”
Housing.com is offering ¥ 12-18 lakh as annual salary package.

“When we started we did not know we were going to create something big. Our initial thought was the
experience would be a great learning. We were just 22 then”” Sharma said. '

A few week ago, Housing.com bagged an exclusive deal to sell Tata Housing flats online. Other builders are
interested. With steady stream of commission from agents, land owners and builders, the portal is already
operationally profitable in Mumbai, said Sharma.

The government has set out the definition of a ‘startup’ to ensure that only deserving Companies draw the
benefits of its‘Startup India Action Plan’and to “create a conducive environment for startups in India.’
As per a government notification, ‘startup’ companies would be required to have equity funding of at least 20%
by an_y'uncubatlon, angel or private equity fund, an accelerator or angel network duly registered with the
Securities and Exchange Board of India endorsing the innovative nature of the business. Such companies would
fall under the category of startups up to five years from the date of incorporation as long as their turnover does
not exceed ¥ 25 crore,
In order to boost innovation, such companies should be engaged in development, deployment Of
commercialisation of new product, processes or services driven by technology or intellectual property.

The process of recognising a startup would be done through a mobile application/portal.
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DROPOUT BILLIONAIRES

Steve Jobs (Apple Computers) is not the <_)nly one tp have quit
studies to lay the foundation of a global business empire. Here are
a few others from that enterprising club

Bill Gates (Microsoft) _ . | Cont
Gates attended an exclusive prep school in Seattle, wen fon 0
study at Harvard University, then dropped out to pursue software
development

Larry Ellison (Oracle) .
Once a school dropout, he founded his company Oracle in 1977

Michael Dell (Dell)

He quit studying medicine at the University of Texas at Austin
when he turned 19

Paul Allen (Microsoft)

Allen went on to attend Washington State University, but dropped
out after two years

Mark Zuckerberg (Facebook)

He is a Harvard dropout. He launched his Facebook school-wide
from his dorm room at Harvard in February 2004

Richard Branson (Virgin Enterprises)
The son of a barrister and a flight attendan

school at age 16 to start an arts and cul
Student

t dropped out of high
ture magazine called

Julian Assange (Wikileaks)
He studied Mathematics and Ph

ysics in the University of
Melbourne but he dropped out.

Walt Disney (Disney)
He dropped out of high school at 16 and founded Walt Disney
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1. Encreprencur-Entreprencurship-Enterprise: Conceptual issues. Entrepreneurship vs. management. Roles and
functions of entrepreneurs in relation to the enterprise and in relation to the economy. Entrepreneurship as an
interactive process between the individual and the environment. Small business as the seedbed of entrepreneurship?
(The teachers should emphasise to the students the desirability as well as feasibility of a careerin en trepreneurship
in the Indian scenario.) (8 Periods)

2. Entrepreneurial competencies. Entrepreneurial motivation, performance and rewards. (The teachers may make
use of Entrepreneurship Development Institute of India’s Inventory of Entrepreneurial Competencies and
Narional Institute of Entrepreneurship and Small Business Development’s training kit forarousingen trepreneurial
motivation and capacity and capability building) (10 Periods)

3. Opportunity scouting and idea generation: role of creativity & innovation and business research. Sources of
business ideas. Entrepreneurial opportunities in con’ emporary business environment, for example opportunities
in networkmarketing, franchising, business process outsourcing in the early 21st century. (The students be advised
to visit various product/service franchisees, BPO concerns and meet up/down links in the Network Marketing)

(12 Periods)

4. The process of setting up a small business: preliminary screening and aspects of the detailed study of the feasibilicy
of the business idea and preparation of business plan. (The students be advised to visit various financing/
non-financing support agencies to familiarise themselves with the policies/ programmes and procedures and the
available schemes.) (12 Periods)

5. Managerial roles and functions in a small business. Designing and redesigning business processes, location, layour,

operations planning & control. Basic awareness of the issues impinging on quality, productivity and
(10 Periods)

environmenct.
6. Principles of double-entry book-keeping: journal entries, cash-book, ‘pass book, and Bank Reconciliation

Statement, ledger accounts, trial balance and preparation of final accounts: Trading and Profit & Loss Account;
Balance-sheet. Brief introduction to Single-Entry system of record keeping. Sources of risk/venture capital, fixed
capital, working capital and a basic awareness of financial services such as leasing and factoring. (14 Periods)
7. Issuesin small business marketing. The concept and application of product life cycle (plc), advertising & publicity,

sales & distribution management. The idea of consortium marketing, competitive bidding/tender marketing,
(10 Periods)

negotiation with principal customers.
8. Managing business growth. The pros and cons of alternative growth options: internal expansion, acquisitions &

mergers, integration & diversification. Crises in business growth, (8 Periods)
9. The contemporary perspectives on Infrastructure Development, Product and Procurement Reservation, Marketing
Assistance, Subsidies and other Fiscal & Monetary Incentives. National, state level and grass-root level financial
and non-financial institutions in support of small business development. (10 Periods)
10.Preparation of Project Report and Report on Experiential Learning of successful/unsuccessful encrepreneurs. (The
students may be advised to develop a structured instrument (questionnaire) for conducting survey of the various
aspects of entrepreneurs/enterprise. They may also be advised to prepare a comprehensive business plan. The

desirability and feasibility of liaison with relevant funding/non-funding agencies may also be explored.)
(6 Periods)
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Entrepreneurship: Definition of Entreprencur, Internal and External Factors, Functions of an Entrepreneur,
Encrepreneurial motivation and Barriers, Classification of Entreprencurship, Theory of Entrepreneurship, Concept
of Entrepreneurship, Development of entreprencurship; Culture, stages in entrepreneurial process.

Unit 11 (10 Sessions)

Creativity and Entrepreneurial Plan: Idea Generation, Screening and Project Identification, Creative Performance,
Feasibility Analysis: Economic, Marketing, Financial and Technical; Project Planning: Evaluation, Monitoring and
Control segmentation. Creative Problem Solving: Heuristics, Brainstorming, Synectics, Value Analysis, Innovation.

Unit 111 (10 Sessions)

International Entrepreneurship Opportunities: The nature of international entrepreneurship, Importance of
international business to the firm, International versus domestic entrepreneurship, Stages of economic development.
I i ignEL SUpPORETOF mew VEnnTes: Supporting Organizations; Incentives and facilities; Financial Institutions
and Small Scale Industries, Govt. Policies for SSIs.

UnitIV (10 Sessions)

Family and Non Family Entrepreneur: Role of Professionals, Professionalism vs family entrepreneurs, Role of Woman
entrepreneur.

Venture Capital: Venture capital, Nature and Overview, Venture capital process, locating venture capitalists.

University of Lucknow
BBA 603 ENTREPRENEURSHIP

(The subject aims to familiarize the students with the concept of Entrepreneurship and with the establishment and management of a
new enterprise.)

UnitI: Entrepreneurship: Definitions and core elements, Process of Entrepreneurship, Entrepreneurial Competencies,
Barriers to Entrepreneurship, Identification of business opportunities.

Unit IT: Establishment of a new enterprise, Choice of product, Market Assessment, Selection of Technology, Selection
of Site, Organizational and Ownership Structure.

Unit ITI: Preparation of Business Plan, Financing the new enterprise, Financial Management for new ventures, Source
of Finance.

UnitIV: Marketing Management in a new enterprise, Human Resource Management in a new enterprise, Operations
Management in a new enterprise.

University of Madras
M.Com I Year
CORE COURSE V - ENTREPRENEURIAL DEVELOPMENT

Credit Allotted: 4 Max Marks: 75
OBJECTIVE: To develop the entrepreneurial knowledge and skill through understanding of the concepts in
entrepreneurial development ‘

UNITI: Entrepreneur -Meaning - Definition - Characteristics - Functions - Role of Entrepreneurs in the economic
development Classification of entrepreneurs Factors affecting entrepreneurial growth.

UNITII: Entrepreneurship - Concept - Distinction between Entrepreneur and Entrepreneurship - Encrepreneurship
Development Programmes - Objectives - Stages in EDP- Pre-training Stage Training phase - Post Training - Evaluation
and Feedback of EDP.

UNIT III: ProjectIdentification - Sources of ideas - Preliminary evaluation and testing of ideas Constraints - Project
formulation - Stages- Feasibility study and Feasibility Report - Selection Criteria.

UNIT IV: Project Report - Project Appraisal - Technical - commercial appraisal -Financial appraisal- Sources of
finance - Steps to start-an industrial uni.
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The financial fy nctions, cost of capital approach in project planning and conrrol, Economic evaluation, i) analygig
capital expenditures, policies and practices in public enterprises, profit planning and programming, planning casl;
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UNIT-v
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Unit-1

Eutreprcneurship - Definition - Characteristics - Factors that influence Ehtrepreneurship development -
Entreprcneurship in small scale and rurg] industries - Role of co-operatives in EDP

Unit-2

Entrcpreneurship development programmes - Agencies for Epp . Schemes and incentives for women and educated
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Prominent villages and small scale industries in the region/district - operational features and problems - field visits
- Entrepreneunal profiles of such industries
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Maximum Marks: 100

Duration: 3 hours. Lectures: 75
Learning Objectives: The purpose of the paper is to orient the learner toward entrepreneurship as a career option
and creative thinking and behaviour for effect iveness at work and in life.

Unit-

lmroductfon - Understanding the meaning of Entrepreneurialship - Characteristics of and Entrepreneur -
Classification of the Entrepreneurs - Entrepreneurial Scene in India - Factors influencing Entrepreneurship

Unit-ll

Encrepreneurial growth - Role played by government and Non-Government agencies - EDP’s, TIIC, SIDBI, PIPDIC,
IDBI, IFCI, ETC.

Problems and prospects of Women entrepreneurs - Rural Entrepreneurs - Small scale entrepreneurs and Export
Entrepreneurs

Unit-1ll

How to enter into Market? - Business idea generation Techniques - identification of Business Opportunities -
Marketing Feasibility - Financial Feasibility - Technical - Legal - Managerial and Locational Feasibility

Unit-1V

Project Appraisal - Methods - Techniques - Preparation of Business Plan - Content of a Business Plan - Project
Report.

Unit-V

How to start an enterprise? - Franchising and Acquisition - Product Strategies - Pricing Strategies - Distribution

Strategies - Promotional Strategies.
How to be a successful Entrepreneur? — Learning to Successful - Successful entrepreneurs - NAMASKAR.

Bharathiar University

B.com. - Paper-1
Development of Small Business
Maximum Marks: 100

Duration: 3 hours. Lectures: 75

Objectives:

To enable the students to gain knowledge of small business, its opportunities in the present scenario.

Unit-1

Meaning of Small Scale Enterprises - Objectives of Micro, Small and Medium Enterprises Act of 2006 (MSME) -
Importance of MSMEs - Advantages - Problems - Measures of the Government to Develop Small Industries.

Unit-(l |

Steps for Starting a Small Industry - Search for Business Idea, Sources of Ideas - Project Formulation and Design.
Unit-Il

Selection of Type of Organizsation - Sole Proprietorship, Partnership - Joint Stock Company - Factors Influencing
the Choice of Organization.
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S Osmania University
MBA

i t
Entrepreneurial Developmen

Unit - I: Entrepreneur and Entrepreneurship: neur-Distinction Between and En“'epre
Heur

istics of an Entrepre . ;
Evolution of the Concept ofEnrrepreneur—Char;a;terlﬁzl: of Entrepreneurship in India-Role Of'EnffePreneul-shl-p :
. i ntrepreneur-Theorl i
and a Manager-Functions of an Entrep cent Trg,

Economic Develo { wth, Problems Development R
ment-Conc ip-Functions, growth, ¥'r 2 Re

' 1 P t-Concept ofEntrepreneurshlp o

of WOme‘n Entrepreneurship-Meaning of and-Need for Rural Encrepreneurshxp Problems and DevelopmentofR .

Entrepreneurship.

Unit - II: Factors Affecting Entrepreneurial Growth: . Y
Economic and Non-Economic Factors-Government Actions: Entrepreneurlaé motivation,; gntrepreneuda[
competencies; Entrepreneurial mobility; and Entrepreneurship Development Programmes ( DPs)-Neeq for,

objectives, course contents and curriculum, phases, evaluation of EDPs.

Unit - Ill: Small Enterprises:
Deﬁnition-Characteriscics-Relationship with large units-Ral‘ionale-ObjectiW?S-SCope of Small Enterprises.
Opportunities for an Entrepreneurial career-Role of Small Enterprises in Economic Development-Their problems.
Project Identification and Selection-Project Formulation-Project Appraisal-Financing-ownershi p Structures, MSME,
act.

Unit -‘IV: Institutional Finance to Entrepreneurs:
Commercial Banks-Other Major Financial Institutions, such as IDBI, IFCI, 1IBI, LIC, UTI, NABARD, SFCs, SIDCs,

SIDBI, and EXIM Bank; Need for institutional support to Entrepreneurd-Role of N SIC, SSIB, SSICs, MSMED], DICs,
Industrial Estares, Specialized Institutions, and TCOs, Microfinance institutions.

Unit-V: Venture Capital:

financing, Investments nurturing methodologies-valuatiop
other Venture Capital Firms in India. Exir Strategies of venture-capiral financing, Policy imperatives of VCF

development in India. Role of private equity,

Guru Gobind Singh Indraprastha
University, New Delhi

BBA-306 Entrepreneurship Development

Objectives:

. _ 0
It provides exposure ro- the students too the entrepreneyris] cultural and ind ial th so as to prepare ¢hem®
set up and manage their own small unjs, Hstnial grow




COURSEC

Unitl Lectures: 12
Introduction: The entrepreneur, definition, emergence of entrepreneurial class: theories of entrepreneurship; role
oi' sncinl economic environment; characteristics of encrepreneur: leadership; risk taking; decision making and
business planning,

UnitII Lectures: 12
Promotion ofa Venture: Opportunities analysis: external environmental analysis-economic, social and technological:

competitive factors: legal requirements of establishment of 2 new unit and raising of funds: Vencure capital sources
and documentation required.

Unit ITI Lectures: 14
Entrepreneurial Behaviour: Innovation and entrepreneur: entrepreneurial behaviour and psycho-theories, social
responsibility.

Entrepreneurial Development Programmes (EDP): EDP. their role, relevance and achievements: role of government
in organizing F.DP's critical evaluation. )

UnicIV Lectures: 12
Role of Entrepreneur: Role of an entrepreneur in economic growth as an innovator, generation of employment
opportunities, complimenting and supplementing economic growth, bringing about social stability and balanced

regional development of industries: role in export promotion and import substitution, forex earnings, and augmenting
and meeting local demand.

Punjab Technical University

BBA—BB-602: ENTREPRENEURSHIP
Max. Marks: 100 External Assessment: 60
Internal Assessment: 40
Concept of Entrepreneurship: Meaning & characreristics of entrepreneurship, entrepreneurial culcure, socio-
economic origin of entrepreneurship, factors affecting entrepreneurship, conceptual model of entrepreneurship,
traits of a good entrepreneur, entrepreneur, intrapreneurand manager
Entrepreneurial Motivation: Motivating, compelling and facilitating factors, entrepreneurial ambition, achievement
motivation theory and kakinada experiment.
Establishment of Entrepreneurial Systems: Search, processing and selection of idea, Input requirements.
SSI: Meaning, importance, characteristics, advantages and problems of SSL Steps for starting a small industry,
guidelines for project report, registration as SSI.
Assistance to SSI: Need for incentives & subsidies, need for institutional support, role of government and other
institutions.

Bangalore University
MBA—ENTREPRENEURSHIP AND ETHICS

Module One: Entrepreneurship in the New Millennium

Concepts of entrepreneur and entrepreneurship, Importance and Characteristics of entrepreneurs, Types of
entrepreneurs, Benefits and potential risks of entrepreneurship, Myths of entrepreneurship, Factors affecting growth
of entrepreneurship in India, Role of entrepreneurship in economic development.

Module Two: Opportunity Assessment

Opportunity identification and selection, Environmental dynamics and changes, Business opportunities in emerging
environment, Challenges of new venture start-ups, Pic falls in selecting new ventures, Critical factors for new venture
development, Why new ventures fall, Sources of finance for new venture.

Module Three: Feasibility Analysis and Crafting Business Plan

Feasibility analysis of industry, market, product or service and finance, Business plan—Meaning, significance,
contents, formulation and presentation of business plan, Common errors in business plan formulation.
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Sathyabama University, Chennai
Entrepreneurial Development

Unit-I . . ‘
- eurial scene in Indja _
Entrepreneur — Definition — Characteristics of successful entrepreneur — Entrepren
i i rs.
Identification of potential entrepreneurs — Case histories of successful entrepreneu

Unic-I1

Development and training of entrepreneurs — Management development — Entrepreneurial environment — Checklis;
for organising small industries,

Unit - IT1

Small scale industries — Definition — Classification of small industries — their si
= sickness in smal] scale industries — causes and remedjes — a.ncillary industries
Unic- v -
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About the Book
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Textbook for B.Com., B.B.A., B.B.M,, B.A. and other similar undergraduate usiness
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Salient Features
« Lucid, simple and conversational language.
« Liberal use of diagrams and tables to illustrate the text.
» Full coverage of the prescribed syllabus.
+ Points to remember for quick revision.
+ Questions from university examinations.
« Case Study in each chapter for practical learning.

» Chapter Outline at the beginning of every chapter to give a bird’s eye
view of the topics covered.
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Contents
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» Comprehensive coverage.

Systematic arrangement of various topics.

 Examples from Indian industry.

« To the point presentation.
« Lucid and simple language.
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Pedagogical Features
« Chapter outline in the beginning of every chapter to give a bird’s eye-view of the contents.
» Tables and diagrams to illustrate the text.

 Very short answer, short answer and long answer type questions.
» Case studies of Indian entrepreneurs.

Contents

Unit I: Introduction — Nature and Role of Entrepreneurship * Routes to Entrepreneurship * Creativity and
Innovation * Dimensions of Entrepreneurship.

Unit II: Types of Business Entities — Micro, Small and Medium Enterprises * Business Groups, Business
Houses and Family Business ¢ Contemporary Role Models in Indian Business.
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in India * Business Incubators, Angel Investors, Venture Capital and Private Equity Funds.

Unit IV: Business Plan Preparation — Sources and Techniques of Business Ideas ¢ Feasibility Analysis
* Business Plan.

Unit V: Marshalling Resources — Financing the New Venture ¢ Production and Operations Management
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Section III: Marketing of Products - Nature and Functions of marketing
* Channels of Distribution (Home Trade) * Exports and Imports (Foreign Trade) Advertising, Salesmanship
and Sales Promotion * Business Risks * Elements of Insurance.

Section IV: Financing the Business — Financial Planning (Capitalisation and Capital Structure) * Source of
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