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Preface

—

Statistical Methods are playing an ever-increasing role in framing suitable policies in a large number of
diversified fields covering natural, physical and social sciences. Statistical techniques are also being used
extensively by various Government Departments and Institutions in planning, organizing and controlling the
present and future operations.

It gives me great pleasure to present the First Edition of this book entitled ‘Fundamentals of Business
Statistics’ for undergraduate students of Commerce, Economics & Management of Delhi University and
other Universities having similar syllabus. The book would provide the readers an understanding of basic
statistical techniques in data analysis and decision-making. It would also develop the necessary skills to
apply the statistical tools of analysis and interpretation in practical life situations.

I am grateful to my most respected Guru Prof. Abad Ahmad who has always been a great source of
inspiration, guidance and encouragement.

I would also like to thank the publishers M/s Sultan Chand & Sons, New Delhi who have taken lot
of pains in bringing out this edition of the book. Last but not the least my special thanks to Mr. Sandeep
Negi for helping me in preparing the manuscript and providing all-round help.

I strongly believe that the road to improvement is never ending. I will look forward and gratefully
acknowledge all suggestions received to make it more useful.

I am indebted to the Almighty, the supreme Architect of the Universe, for infusing in me life and
blood for the work I have been doing.

DR. S.P. GUPTA
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