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Emerging economies like India and others across the world have various challenges to enable 
and sustain socio-economic growth of their nations. These challenges include addressing the 
current economic necessities, enhancing physical and digital infrastructure, enabling  ease of 
doing business, ushering modernity and scalability of quality education, developing relevant 
job enabling skills, ensuring robustness and stability of their political, judicial governance 
structures, dealing with challenges of neighboring geo-political environments and establishing 
vibrant innovation ecosystems. Economic growth of growing populations needs to also factor 
effective addressing of climate change related issues, and bridging the prevalent digital and 
socio economic divides.

India as an emerging economy is one of the largest and most vibrant democracies of the world. 
It has over 1.3+ Billion people, enjoying a demographic dividend with over 65% of its population 
under 35 years old. Its’s GDP has been growing at 6-8% per year over the last several years. 
India, however, has several unsolved challenges that need to be urgently addressed.

Clearly creativity, innovation, and entrepreneurship on a mass scale is needed across the 
length and breadth of this country, not only to solve the above challenges but also address the 
huge opportunity it presents for India to be a leading socio-economic powerhouse of the world.  

In this regard, the book by Prof. S. S. Khanka is a much needed, timely one. Recognizing 
Creativity, Innovation and Entrepreneurship as modern day mantra for success in both business 
and societal spheres, educational institutions in the country must offer world class courses 
on the above subjects. There have been few comprehensive text books available  on the 
above subjects especially in the Indian context. The book by Prof. Khanka comprehensively  
covers the above topic , intertwining the objectives of each chapter, with relevant inspirational 
references and elaborations on complex topics in an easily understandable manner. It also 
presents relevant cases in an anecdotal readable style. 

Creativity, Innovation and Entrepreneurship will be the keys to unlock Aatmanirbhar Bharat 
and I compliment Prof. Khanka in enabling an understanding of the same through this book. 

Sincerely

R. Ramanan
Mission Director, Atal Innovation Mission - Addly. Secy. Niti Aayog
Senior Vice-president - Tata Consultancy Services
April 14th , 2021
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“If you would not be forgotten as soon as you are dead and rotten, either 
write things worth reading or do things worth writing”.

– Benjamin Franklin

Entrepreneurship is an evolutionary concept. The change in the intent and content of 
entrepreneurship has become sine qua non with changes in customers’ requirements 
for goods and services. Just as old roads can’t lead to new destinations, old goods and 
services can’t meet the new and changing requirements of the customers. It’s as simple 
as that. As said by Albert Einstein, “We cannot solve our problems with the same thinking 
we used when we created them”. Thus, this calls for offering new things or the existing 
ones in new manner so as to meet the new requirements of the customers. The same 
is, in entrepreneurship lexicon, called creativity and innovation. As said by Theodore 
Levitt, “Creativity is thinking up new things. Innovation is doing new things”.

Experiences of industrially developed countries like America, China, Germany, 
Japan, Switzerland etc. show that creativity and innovation have been at the heart of 
their entrepreneurial and, in turn, industrial development. Entrepreneurial or business 
literature is replete with evidences that businesses with creativity and innovation survive, 
sustain and succeed and without these flounder and fail especially in today’s highly 
competitive business environment. As such, creativity and innovation have become 
hallmarks of entrepreneurship or business development in the recent times. The new 
business mantra of the time is: ‘Innovate or abdicate’! 

Because the innovative businesses serve as the new economic catapult in an economy, 
increasing number of countries including India have been giving ever increasing 
emphasis on developing creativity and innovation in entrepreneurship, or say, business 
and industry. The Government of India has come forward in a big way with several 
policies, schemes, support facilities like Startup India; Make in India; Atal Innovation 
Mission; National Innovation Foundation; Science, Technology, and Innovation Policy 
etc. to name a few major ones, to promote creativity and innovation in business and 
industry in the country. In line with this, increasing number of educational institutions 
have also started offering courses on creativity and innovation in entrepreneurship with 
the purpose to prepare the budding entrepreneurs to embrace creativity and innovation 
in their real entrepreneurial life. 

As creativity and innovation in entrepreneurship have been a relatively new 
phenomenon in India, there has so far not been any comprehensive and compact 
text book available on the subject written in the Indian context. The present book 
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viii Preface

is a modest attempt to fill in this gap. The book has been written as per the syllabus 
on the paper ‘Creativity and Innovation in Entrepreneurship’ offered in the graduate 
and post-graduate courses in commerce and management by the Indian Universities 
and educational institutions. In view of this, sincere efforts have been made to write 
a text book encompassing all relevant aspects relating to creativity and innovation in 
entrepreneurship in the Indian context. It is hoped that the book will be found useful by 
the discernible readers interested in the subject. If it happens, the author will feel duly 
rewarded for his modest efforts put in preparing the book. 

No work like writing a book on an evolutionary subject like entrepreneurship’ for 
the first time is likely to be final and perfect work. This is the maiden edition of the 
book. Therefore, deficiencies in some respects are likely to be in the book. There is 
always scope for improvement in any work like writing a book and improvement is a 
continuous process based on feedback on the work. Keeping this in view, I request the 
discernible readers to kindly provide your constructive feedback on the present maiden 
edition of the book. The same will be duly incorporated in the subsequent editions of 
the book to make it more and more useful and rewarding for meeting the requirements 
of the discernible readers. 

Wish you happy reading. 

Dated 20-4-2021 v"Vehuojkf=k S.S. Khanka



“No one who achieves success does so without acknowledging the help 
of others. The wise and confident acknowledge this help with gratitude.”

– Alfred North Whitehead

Steve Jobs says, “Creativity is just connecting things.” In this sense, hardly any work 
is purely exclusive but surely inclusive, In the similar vein, book writing involves 
collecting, collating and combining bits of information available from different sources 
to create (i.e., write) a book. The present book is also no exception to it. In writing this 
book, I have also received help and support of different types from a number of people. 
It is difficult for me to thank all of them individually. Nonetheless, I humbly express my 
profound gratitude and sincere thanks to all of them for their help and encouragement. 

We humans are just medium of the Divine Power to do our works whatsoever He 
wishes. He and He only empowers us with the required spirit and strength to do our 
works. Hence, first of all, I bow to the Divine Power for empowering me with spirit 
and strength to keep my academic interest sustained throughout even during the most 
testing times I passed through during the decade 2010-20. I earnestly express my sincere 
gratitude to my revered Ph. D. supervisor (Late) Professor T. S. Papola, the Founder 
Director, Giri Institute of Development Studies, Lucknow for his inspiring guidance, 
touching goading, and constant encouragement in my academic endeavours. It is because 
of his training to me I could do whatsoever academic works over the period. My sincere 
gratitude go to the two Hon’ble Vice Chancellors i.e. Professor J. B. Bhattacharjee, the 
Founder Vice Chancellor, Assam University (A Central University), Silchar and Professor 
P. S. Bhattacharjee, Ex- Vice Chancellor, Tezpur University (A Central University), 
Tezpur for their recognition and reward to me for my academic works.

I express my sincere and respectful gratitude to Sh. R. Ramanan, Mission Director, 
Atal Innovation Mission (AIM) - Additional Secretary, NITI Aayog, Government of 
India for taking time out of his busy schedule to go through the manuscript and writing 
the Foreword for the book. The Foreword of the book from the Government Executive 
having rich knowledge and experience in innovation validates the work and adds value 
to the book. I shall be failing in my duty if I do not acknowledge the help extended to me 
by Prof. Unnat Pandit, Concurrent Faculty, Atal Bihari Vajpayee School of Management 
and Entrepreneurship (ABVSME) of Jawaharlal Nehru University (JNU), New Delhi 
in adding value to the book. 

Ben Oakley has rightly said, “All ideas grow out of other ideas.” The ideas of various 
scholars and thinkers on the subject creativity and innovation in entrepreneurship also 
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